
Value
Proposition

Cra�ing a unique promise that 
sets your brand apart is essential, 
guiding marketing e�orts to 
connect with your audience 
e�ectively

Value Proposition

Buyer
Personas

Understanding your ideal custom-
ers, their needs, and behaviors is 
crucial for tailoring marketing 
e�orts that resonate and drive 
success

Buyer Personas

Customer
Journey

Mapping your customer's path, 
from discovery to loyalty, ensures 
every interaction counts, building 
trust, and boosting conversions

Customer Journey

Marketing
Strategy

Charting a clear roadmap aligns 
your e�orts, ensuring every 
marketing action drives you 
closer to your business goals and 
success

Marketing Strategy

Branding
Defining your brand's essence and 
image is pivotal; it sets the tone 
for how your business connects 
with and resonates with custom-
ers

Branding

Website 
& 

Search

Establishing an online presence is 
vital; it serves as your digital 
storefront, connecting you with 
customers, and driving business 
growth

Website & Search

Social
Media

Cra�ing a social marketing 
strategy is vital to connect with 
your audience, build brand 
loyalty, and drive business growth 
in the digital era

Social Media

Email
Marketing

An email marketing strategy is 
your direct line to customers, 
fostering relationships, driving 
conversions, and ensuring your 
brand's message is heard

Email Marketing

Content
Marketing

Developing a plan for valuable, 
engaging content is essential; it 
connects with your audience, 
builds trust, and drives business 
growth

Content Marketing

Public
Relations

A PR strategy shapes your brand's 
narrative, manages perceptions, 
and builds credibility, crucial for 
fostering trust and success in the 
market

Public Relations

Hosted
Events

Strategically organizing and 
executing events is vital; it boosts 
brand visibility, fosters network-
ing, and drives lead generation for 
your company

Hosted Events

Product
Marketing

Product marketing transforms 
features into compelling benefits, 
helping your company e�ectively 
position, sell, and drive demand 
for your o�erings

Product Marketing

Lifecycle
Marketing

Lifecycle marketing nurtures 
customer relationships, from 
awareness to loyalty, driving 
retention and growth by deliver-
ing personalized experiences

Lifecycle Marketing

Demand
Generation

Fueling interest and inquiries is 
key; it drives sales, revenue, and 
business growth by generating 
customer demand for your 
products or services

Demand Generation

+eCommerce
Launching an ecommerce 
business involves defining your 
brand, building an optimized 
website, using social media and 
email marketing, and continuous-
ly optimizing your e�orts

eCommerce

+Comms
Establishing startup communica-
tions involves defining messages, 
choosing channels, ensuring 
consistency, engaging with your 
audience, and regularly adjusting 
the strategy

Communications

+ Trade
Shows

Planning trade show participation 
involves selecting relevant events, 
preparing materials, engaging 
attendees, and evaluating 
outcomes to refine future strate-
gies

Trade Shows

+Creative
Fueling interest and inquiries is 
key; it drives sales, revenue, and 
business growth by generating 
customer demand for your 
products or services

Creative

+ Building
a

Team

Building a marketing team at a 
startup involves identifying key 
roles, hiring skilled professionals, 
fostering collaboration, providing 
ongoing training, and regularly 
assessing team performance

Building a Team

+Startup
Information

This page provides general 
information helpful for startups, 
including topics such as under-
standing your audience, defining 
your brand, choosing the right 
channels, creating valuable 
content, and measuring success

Startup Information

+
Paid

Media & 
Search

Paid media and paid search for 
startups involve selecting the 
right platforms, creating targeted 
ads, managing budgets, and 
continuously optimizing cam-
paigns to maximize ROI

Paid Media & Search

New
to

Marketing?
+New to 

Marketing?

Marketing basics for beginners 
include understanding your 
audience, creating a compelling 
brand, developing a strategic 
plan, utilizing various channels, 
and measuring success to refine 
strategies

New to Marketing?

The Path to Building a Marketing Department
Click on any section for more detailed information

Data-driven insights empower 
strategic decisions, optimize 
campaigns, and prove ROI, 
guiding your marketing e�orts 
toward success and growth

Analytics & Reporting Analytics 
&

Reporting

Creating a marketing budget for 
startups involves setting goals, 
allocating funds to key channels, 
prioritizing cost-e�ective strate-
gies, tracking expenses, and 
adjusting based on performance

Marketing Budgets

++++++++ Marketing
Budgets

The Basics

Beyond the Basics


